


KillerCoke.org 


“The World of Coca-Cola is a world full of lies, deception, 
immorality, corruption, and widespread labor, 


human rights and environmental abuses!” 
Ray Rogers, Director, Campaign to Stop Killer Coke 


Yndrinkablet 


Help us stop Coke's 
worldwide abuses including: 
































Coca-Cola has brought 
great hardship and despair 
to people and communities 
throughout the world. 
Coke’s beverages — including 
Dasani, Fanta, Minute 
Maid, Nestea, Odwalla, 
Powerade, Sprite, Tab, 
and others — should be 
thought of as “Unthinkable! 
Undrinkable!” 


© Reported complicity in the 
murder, torture, and death threats 
against union leaders in Colombia 

© Brutal union-busting policies in 
Latin America, Turkey, Indonesia 
and elsewhere 

© Benefiting from dangerous child 
labor in sugar cane fields 

© Exploitation and pollution of 
water resources in India, Mexico 
and worldwide 

© Aggressive marketing 

of harmful soft drinks 


to children 
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_ tC Na ae 
Please check below to support the Campaign to make Coca-Cola clean up its act. 


___ | want to be a Campaign volunteer to help pressure Coca-Cola to do the right thing! 
___ | would like to receive your online newsletter at: (print email) 


___ | want to make a donation to the Campaign: _ $25. _ = $100. _ = $250. _  ~=+$1000. ___ Other 
Name School/Org./Union 

Address City/State Zip 

Phone Email 


Contributions can be made payable to Campaign to Stop Killer Coke. A secure credit card donation can be 
made through PayPal at KillerCoke.org. For a tax-deductible donation, make checks payable 
to LEAPS (Labor/Environment Alliance for Planetary Solidarity) 
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The cost of this ad was borne by donors seeking to spread the Campaign's message and help raise $50,000. 


